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WELCOMEWELCOMEWELCOMEWELCOME    

 
Welcome to Playground Gossip the quarterly newsletter of Playground 
Princess. We are excited to be issuing our first ever newsletter to you! 

        

We specialise in stocking products for little and big princesses of which can 
be used outdoors. 
 
Feel free to ‘like’ our Facebook page and take a sneak peek at all the 
gorgeous products we stock! 
 
We will endeavour to have our online store open in July. 
 
In the meantime, remember - we are only a hop...skip...and a shop away...         

        

        

AAAAAAAABBBBBBBBOOOOOOOOUUUUUUUUTTTTTTTT        UUUUUUUUSSSSSSSS        

        

Playground Princess commenced operations in early 2011 by a mum with a 
little girl. This mum believes outdoor play experiences can be as effective 
as indoor play in stimulating young children’s development. It is known 
girls can be more assertive in their action-oriented play outdoors than they 
are in their dramatic play indoors. Little princesses can be very active and 
can keep up with the boys quite easily. Thus, noticing a niche in the market, 
this quick-thinking mum skipped and hopped into action! 
 
Ultimately, Playground Princess is a retail supply store for girls only 
outdoor related products - everything girls can use and wear while playing 
outdoors. We stock a range of games, toys, accessories and equipment for 
every little girl (and even for her boy-friends); everything from camping / 
outdoor, beachwear, gardening, headwear, sun safety, back to school and 
toy / play equipment for backyard play-time! 
    

MOTTO 
    

A hop...a skip...and a shop 
    

AIMS 
    

1. To become a well-known community business  
2. To grow and maintain sales at a steady pace  
3. Outshine competitors  
4. To provide goods that are affordable to consumers  

    

MISSION 
 

To continually source the marketplace for excellent quality and educational 
outdoor play and clothing products for children. 

 
VALUES 

    

• Respect:    
- We respect the decisions of our clients and customers and 

treat them as unique individuals.     

• Commitment: : : :     
- We will not waiver in our commitment to provide a variety 

of children’s outdoor play products at competitive prices.     
    

GOALS 
 

• Purpose:  
- To stock and sell fun, educational, easy-to-use and safe products that 

will benefit children while playing outdoors. 

• Superior Customer Service:  
- Playground Princess sees their existing and future clientele as their 

focal point. Everything we do, we do to help our customer. 
Convenience and expertise is the key to delivering on this goal. We 

will continually aim that all our processes lead to the highest quality 
customer experience. 

 

• Business Relationships: 
- conduct business through the use of modern technology 
- following up with our customers after sales 
- be open and accepting to comments, criticism and feedback 
- build credibility and loyalty through ensuring quick service and 

action to all enquiries 
- provide great customer service to the people we do business 

with, with an aim this will get customers coming back to us 
 

• Community: 
- To build an online community, Playground Princess will aim to 

nurture social media sites with regular posts as well as news on a 
blog to keep visitors coming back. Photo-uploads of products to 
show what's new and newsletters will become available on a 
quarterly basis. An opportunity for members to contribute will 
be available as well. 

  

  

HHHHHHHHOOOOOOOOWWWWWWWW        TTTTTTTTOOOOOOOO        OOOOOOOORRRRRRRRDDDDDDDDEEEEEEEERRRRRRRR                        

        

YYoouu  wwiillll  bbee  aabbllee  ttoo  sshhoopp  lliikkee  rrooyyaallttyy  ffoorr  yyoouurr  pprriinncceessss  oonn  oouurr  wweebbssiittee  2244//77  

ffrroomm  JJuullyy..  OOnnccee  ppaayymmeenntt  cclleeaarrss  yyoouurr  iitteemm  wwiillll  bbee  sshhiippppeedd  tthhee  nneexxtt  bbuussiinneessss  

ddaayy..  WWee  aacccceepptt  ppayment via Direct Deposit or PayPal. 
 
Purchase of goods will be available prior to the website launch and 
whenever you don’t have connection to our site by emailing us - 
playgroundprincess@hotmail.com with which product/s you wish to order 
and we will send you an invoice via return email and have the item/s 
shipped straight to your door once payment is received. 
 
We look forward to receiving your order!         

        

        

OUR SUPPLIERS & OUR SUPPLIERS & OUR SUPPLIERS & OUR SUPPLIERS & PRODUCTSPRODUCTSPRODUCTSPRODUCTS    

 
Playground Princess has managed to secure a great number of suppliers 
and a varied amount of products for our customers. 
 
Our suppliers & products at present include: 
 

SUPPLIERSUPPLIERSUPPLIERSUPPLIER    PRODUCTSPRODUCTSPRODUCTSPRODUCTS    

Baby Banz Sunglasses, Goggles, Swim Shoes, Bandanas, Ear 
Muffs 

Me2Me2 Art Smocks, Library Bags, Gardening items 

Live Play Create Zen Boards, Fruut Sacks 

Ethman Totseats 

CoolKidz ID Bands, Cooler Bags, Art Smocks, Ice Packs, 
Change Mats 

Angel at My Table Teepees 

Star Kids Furniture Dining Room Play Set, Table & Chairs 

Skeanie GumBoots 

Smelly Bags Waterproof Bags 

 
 

SSSSSSSSOOOOOOOOCCCCCCCCIIIIIIIIAAAAAAAALLLLLLLL        MMMMMMMMEEEEEEEEDDDDDDDDIIIIIIIIAAAAAAAA        

  

  
LLiikkee  aanndd  jjooiinn  uuss  oonn  FFaacceebbooookk  &&  TTwwiitttteerr  ffoorr  tthhee  llaatteesstt  uuppddaatteess,,  ssppeecciiaallss  aanndd  

uuppccoommiinngg  eevveennttss!!  
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WWWWWWWWHHHHHHHHOOOOOOOO        WWWWWWWWEEEEEEEE        CCCCCCCCAAAAAAAATTTTTTTTEEEEEEEERRRRRRRR        FFFFFFFFOOOOOOOORRRRRRRR        

  
Playground Princess currently only stocks outdoor-related products 
suitable for princesses (girls from newborn through to teen). However, with 
an increase in our clientele base, Playground Princess endeavours to stock 
items for every princess’s boy-friend in the near future too, so keep your 
eyes peeled for what will be on offer!  

 
If there is a particular item that we currently stock that catches your eye 
and you would be interested in a 'boy' version, then please email us - 
playgroundprincess@hotmail.com. We continually look forward to ideas 
and suggestions from our valued customers. 

  

  

        FFFFFFFFEEEEEEEEAAAAAAAATTTTTTTTUUUUUUUURRRRRRRREEEEEEEEDDDDDDDD        PPPPPPPPRRRRRRRROOOOOOOODDDDDDDDUUUUUUUUCCCCCCCCTTTTTTTT        

        

ZZeenn  BBooaarrdd  ––  LLiivvee  PPllaayy  CCrreeaattee  

        

The Zen Board is the ultimate family balance adventure for all ages from 5 
years on! 
 
A balance board designed to teach balance and control and the primary 
movements and awareness for balance sports such as surfing, 
snowboarding, skateboarding etc.  
 
Once adept at balancing, they can progress to tricks in a controlled 
environment i.e. jump around, board flips etc without being on the road or 
in the water. Customers will enjoy years of fun with your Zen Board as it 
develops with the family’s ability. 
 
The Zen Board is perfect for all ages and encourages good posture and a 
strengthening of core muscle groups along with honing critical balance and 
proprioception. You will find the benefits of Zen to health and well being 
are outweighed only by the endorphins it produces! 
 
The Zen Board is inherently unstable developing a higher level of 
integration of the muscle and sensory systems. 
 
Development of motor control, muscular strength and coordination starts 
in infancy.  However, if one does not keep these functional movement 
patterns active, they are easily lost.  Lack of strength, lack of coordination 
and the inability to properly integrate our sensory input with our motor 
output are some of the main reasons we get injured doing physical 
activities.  The saying, “Use it or lose it.”, has never held more true and the 
Zen Board makes it both fun and easy to stay active! 

        

        

        

        

        

        

        

        

        

        

        

        

PPllaayyggrroouunndd  PPrriinncceessss  hhiigghhllyy  rreeccoommmmeennddss  tthhee  uussee  ooff  pprrootteeccttiivvee  wweeaarr  wwhheenn  

uussiinngg  tthhiiss  eeqquuiippmmeenntt..  

  

TThhiiss  ffaannttaassttiicc  pprroodduucctt  iiss  nnooww  aavvaaiillaabbllee  ffrroomm  PPllaayyggrroouunndd  PPrriinncceessss  ffoorr  $$113300..  

  

  

PPPPPPPPLLLLLLLLAAAAAAAAYYYYYYYYGGGGGGGGRRRRRRRROOOOOOOOUUUUUUUUNNNNNNNNDDDDDDDD        PPPPPPPPRRRRRRRRIIIIIIIINNNNNNNNCCCCCCCCEEEEEEEESSSSSSSSSSSSSSSS        IIIIIIIINNNNNNNN        AAAAAAAACCCCCCCCTTTTTTTTIIIIIIIIOOOOOOOONNNNNNNN        

  

PPllaayyggrroouunndd  PPrriinncceessss  will be out and about in the coming months: 
 
Zero 2 Five Markets 
Mt Gravatt State High School – School Hall 
Sunday 2nd September 
9am - 12noon 
 
 
Hope to see you all there :)  

  

  

  

  

  

  

IIIIIIIINNNNNNNN        TTTTTTTTHHHHHHHHEEEEEEEE        NNNNNNNNEEEEEEEEWWWWWWWWSSSSSSSS        

        

PPllaayyggrroouunndd  PPrriinncceessss  lliikkeess  aanndd  ssuuppppoorrttss  aarrttiicclleess  aanndd  rreesseeaarrcchh  aabboouutt  tthhee  

iimmppoorrttaannccee  ooff  ggiirrllss  ppllaayyiinngg  oouuttddoooorrss::  

        

55  RREEAASSOONNSS  TTOO  LLEETT  YYOOUURR  GGIIRRLLSS  PPLLAAYY  OOUUTTSSIIDDEE  

  

OOlliivveerr  LLeeee  ||  44
tthh
  AApprriill  22001122  ||  

  
This week a new study surveying nearly 9,000 American preschoolers 
found that girls were 16 percent less likely than boys to be taken outside by 
their parents to play. According to lead author Pooka Tandon, a 
paediatrician at Seattle Children's Hospital, the discrepancy is likely the 
result of societal norms, with boys being more prone to voice their desire 
to go outside, and parents assuming girls are less athletic and would prefer 
to stay indoors. 
Sixteen percent might not sound like a lot, but with kids not getting enough 
outdoor time as it is, it can make a big difference. Said Tandon to Time: 
"Children need outdoor time every day, and they need more outdoor play 
opportunities than they're getting."  
 
Here are five reasons to let your girls play outside. 

1. Good for Immunity 
2. Good for Weight  
3. Good for Motor Skills 
4. Good for Depression 
5. Good for Parents 

  

RReeaadd  tthhee  ffuullll  aarrttiiccllee  aatt::  

hhttttpp::////wwwwww..ttaakkeeppaarrtt..ccoomm//aarrttiiccllee//22001122//0044//0044//ppaarreennttss--lleett--yyoouurr--ggiirrllss--

ppllaayy--oouuttssiiddee  

  

        

WWHHYY  AARREE  PPAARREENNTTSS  LLEESSSS  LLIIKKEELLYY  TTOO  TTAAKKEE  LLIITTTTLLEE  GGIIRRLLSS  OOUUTTSSIIDDEE  TTOO  

PPLLAAYY??  

  

BBoonnnniiee  RRoocchhmmaann | April 3, 2012 |  
 
Everyone knows the sex stereotypes: boys like to play sports; girls like to 
play house. These beliefs are so entrenched that even parents have bought 
in: new research shows that preschool girls are 16% less likely than boys 
their age to be taken outside by their parents to play. Nearly half of 
preschoolers don’t venture outside with their parents to play every day, 
and girls are most likely to suffer, according to a new study of 8,950 U.S. 
kids in their final year before entering grade school. 
 
Is the discrepancy a result of societal norms? Do boys demand to be taken 
outside more? Are girls just assumed to be less athletic and less inclined to 
run around outdoors? 
 
It’s likely a combination of all three, says lead author Pooja Tandon, a 
paediatrician and researcher at Seattle Children’s Hospital, which is 
affiliated with the University of Washington. “Children need outdoor time 
every day, and they need more outdoor play opportunities than they’re 
getting,” says Tandon. 
 
According to the study, which was published in the Archives of Paediatric & 

Adolescent Medicine: 
 
Previous research has shown there is a sex disparity in physical activity 
levels, with boys being more active than girls from a young age and 
substantial declines in girls’ physical activity as they get older. 
One philosopher argued that “gendered standards of cleanliness” and play 
leave girls less exposed to microorganisms commonly found in outdoor 
environments and may be an explanation for the higher rates of atopic and 
autoimmune diseases in females. 
 
Given the association between outdoor time and physical activity and 
numerous potential other benefits, our findings support giving particular 
attention to the study and promotion of outdoor play for girls. 
 
Read the full article at: 
http://healthland.time.com/2012/04/03/why-are-parents-less-likely-
to-take-little-girls-outside-to-play/#ixzz1tgJQJbve 

  


